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Mission

Vision
To be the partner of choice for the large-scale retail sector 
thanks to the confidence in our products and services, which 
are delivered in a sustainable, transparent and innovative 
manner, 52 weeks a year.

Values
Passion

Honesty

Innovation

Commitment

Excellence

Sustainability

Communication

Adaptability

Cooperation

Customer focus

To supply our customers with fresh fruit and vegetables wi-
thout fail every week of the year.

Growing and supplying freshness for more than 25 years

We are a family business that produces, manufactures and dis-
tributes quality fresh produce for major international retailers.
We specialise in the production of berries and citrus fruits, in ad-
dition to distributing a wide range of fruit and vegetables world-
wide.

Our know-how in production, as well as our solid logistic ne-
twork, our facilities in several Central European countries and 
over 25 years of experience in the international export of fruit 
and vegetables, make us a safe bet when it comes to service and 
quality.

Our business model integrates each and every link of the supply 
chain under the highest quality standards. As a result, we deliver 
the right product to each customer, complying with the main 
industry certifications and ensuring traceability from the field to 
the shelf.

Production Core Services Consolidation Centers
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The environment is our best partner. Therefore, one of our 
main commitments is sustainability, showing respect for the 
environment and natural resources in all the activities we carry 
out.

We know that our employees are one of our most important 
and essential assets. For this reason, we have different plans 
and actions in place to ensure the continuous improvement of 
their conditions and benefits.

Our main goal as producers and distributors of fruit and vege-
tables is to promote their consumption in society, encouraging 
a healthier and more sustainable diet.

At Daifressh, we are committed to the Sustainable Development 
Goals and they form the basis of the activities we carry out in 
each of the areas of action:

Environment

Sustainable Development Goals 

Team

Society
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FRUIT CLASS I

FOOD WASTE/CAT II

CO2 FOOTPRINT REDUCTION

DISTRIBUTION WASTE 

MANUFACTURING WASTE 

EPS BOXES

CHEP PALLETS 

POLAND

HUNGARY

CHARITY DONATIONS

LOCAL ECONOMY
ACTIVITIES

SECTOR DEVELOPMENT

WATER SAVINGS

HIBRID WORKING MODEL LOGISTICS SOLUTIONS

SPORT ACTIVITIES

SPORT ACTIVITIES

CHARITY DONATIONS

LOCAL ECONOMY
ACTIVITIES

LOCAL ECONOMY
ACTIVITIES

93%

7%

-1.546.933kg

2,9%

54%

93%

3,5%

MEN
67,7%

WOMEN
33,3%

MEN
57,6%

WOMEN
43,4%

UNDER 30
22%

MEN
51,5%

WOMEN
48,5%

MEN
40%

WOMEN
60%

29.420kg
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3

3

1
28%

-16.216kg -1.530.717kg

1

2TRAINING COURSES
13

 Data by business area

10.355kg



2.Integrated agriculture
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We grow our own berry crops using a hydroponic system. This 
system provides many advantages, both in terms of production 
efficiency and savings in natural resources. 

The difference between an on-demand irrigation system on a subs-
trate and a traditional soil irrigation system is 308 cubic metres per 
hectare, i.e. 28% water savings.

WATER SAVINGS

FRUIT CLASS I

We are committed to biological pest control, which allows us to 
reduce the use of chemicals, avoiding contamination of the soil and 
surrounding areas. 

Biological control is a way to reduce or eliminate the infestation of a 
particular pest through the controlled use of its natural enemies. 
These include insects, fungi, mites, bacteria, viruses and other types 
of predators that are potentially pathogenic to pests.

Another of its many benefits is the reduction of product waste, since 
it allows greater control in production, with 93% of fruit being 
used as first class compared to 75-80% for soil farming.

 Environment
PRODUCTION

1.Hidroponic farming

28%

93%



3.Reduction of Food Waste
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Waste/CAT II production was 14.7% in 2020 and 7.07% in 2021. 
In other words, we had a 50% reduction in wastage in the field.

Manufacturing waste refers to the waste that is generated once 
our products have arrived in warehouses, accounting for 6.8% in 
2020 and 3.5% in 2021.

We classify our production food waste into two different types of 
waste: waste generated during field cultivation, and waste gene-
rated in our packaging centres and warehouses.

In 2021, our production waste was reduced by approximately 
50% compared to the previous year.

This improvement is the result of the agricultural methods exp-
lained above, coupled with our substantial investment in berry 
and citrus sorting machinery, labelling machines, checkweighers 
and product conveyor belts. As a result, we have significantly im-
proved the handling of fruit and vegetables, reducing the length 
of time the produce spends in the production areas.

 Environment
PRODUCTION

2020
14,7%

2021
7,07%

2020
6,8%

2021
3,5%
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Hybrid working model: Since the start of the pandemic, we 
have supported remote work, and this is something that is here 
to stay at the company. Now that the situation is more under 
control, we are continuing to offer our office teams flexibility 
through a hybrid working model. Thanks to this, we saved 
16,216.2 kg of CO2 in 2021.
 

More sustainable logistics solutions: Our team of logistics 
experts works on a daily basis to create more efficient routes, 
significantly reducing fuel costs. 

In addition, our shipping cargoes allowed us to save a total of 
1,525,622kg of carbon in 2021. Finally, it should be noted that 
we started shipping our first rail cargoes in the final months of 
2021. Each tonne transported to Poland by train saves 63.69 kg 
CO2. We have therefore saved 5,095 kg of CO2 with our first 
intermodal loadings.

 Environment
CORE SERVICES

1.Reduction of our Carbon Footprint

-1.546.933kg
FOOTPRINT REDUCTION
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Distribution waste refers to the waste that is produced during 
product distribution. This figure went from 3.9% in 2020 to 
2.9% in 2021, dropping one point.

The reuse of resources is a key action for our work as distributors of 
fresh produce, and we are aware of the huge advantages that the 
circular economy offers the planet. For this reason, we work with 
reusable CHEP pallets and reusable EPS boxes, which make our 
logistics operations significantly more sustainable.

In 2021, 100% of our packaging was made of recyclable and 
reusable materials. We have also increased the amount of packa-
ging that uses the heat-sealing method, thus reducing the 
amount of plastic by 30% compared to traditional lids. In addition, 
we have changed all the labels on our berries packed in plastic tubs 
to plastic labels to ensure that they can be easily recycled, without 
mixing other materials.

CAJAS EPSPALLETS CHEP

This improvement in product waste in the distribution phase/pro-
cess is driven by the continuous improvement of our quality control 
methods, sorting processes and optimal product preservation 
throughout the supply chain.

 Environment
CONSOLIDATION CENTERS

1.Reduction of Food Waste

2020
3,9%

2021
2,9%

2.Circular Economy 

3.Packaging 

54%93%



Poland: At our cultivation facilities in Poland, the conditions we 
offer are better than the usual ones for agricultural work in 
Poland, both on a permanent and temporary basis, including 
accommodation.

Morocco: At our farms in Morocco, we offer benefits such as 
accommodation with hammam included, COVID-19 vaccination 
and food delivery for Ramadan.
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We are committed to equality in the workplace at all our locations. 
Specifically, we have 66.2% women and 33.8% men in the work-
force at our farms, with equal pay and employment conditions.

Creating quality jobs and promoting the viability of local rural eco-
nomies is one of our commitments. For this reason, we offer our 
employees different options:

 Team
PRODUCTION

1.We promote equality in the workplace

MEN
33,8%

WOMEN
66,2%

2.Working conditions
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At Daifressh we invest in the personal and professional develop-
ment of our employees, offering them continuous training within 
the company, with the aim of enhancing their development and 
increasing their skills and knowledge. In 2021, 13 official courses 
were offered on different topics, including office automation, 
languages and other skills. 

The Daifressh School is an internal training initiative, in which the 
most experienced employees share technical knowledge with their 
colleagues through training material created by them. The goal is to 
share knowledge with colleagues who have less experience in cer-
tain specific topics, such as technical manuals on our products.

Our Employee Benefit Plan for head office employees ranges from 
discounts on physiotherapy and physical wellbeing, to offers on top 
brands for personal purchases, corporate health and dental insu-
rance, and flexible remuneration to save on personal income tax.

 Team
CORE SERVICES

1.Training Plan

2.Daifressh School 

3.Social Benefits
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In order to enhance the work-life balance of our employees, we 
offer flexible working hours and a hybrid working model for our 
office team.

We are committed to equality in the workplace at all our locations, 
which is why we have 56.6% men and 43.4% women at our head 
offices, under equal pay and employment conditions.

Each year, we enter into agreements with universities so that stu-
dents can do their internships with us and get their first taste of the 
world of work. In addition, we have four people on our team who 
joined our workforce after completing internships at our head 
office.
In addition, we also show our commitment to young talent 
through recruitment, with 22% of our workforce under the age 
of 30.

 Team
CORE SERVICES

1.Work-life balance

MEN
57,6%

WOMEN
43,4%

2.We promote equality in the workplace 

3.We support young talent

UNDER 30 
22%
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We are committed to equality and parity in the workplace at all our 
locations, including our Consolidation Centres in Poland and Hun-
gary.

POLAND

HUNGARY

 Team
CONSOLIDATION CENTERS

1.We promote parity in the workplace

MEN
51,5%

WOMEN
48,5%

MEN
40%

WOMEN
60%
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We sponsor different sports teams and activities, thus promoting 
physical activity and a healthy lifestyle. For example, in Poland we 
are sponsor of a local football team in Poddebice: KEEZA Termy 
Ner Poddębice.

We participate in forums and events to share innovations and pro-
cesses with other companies, with a view to promoting and develo-
ping the agri-food sector in the different countries in which we 
operate.

Events in which we have participated in 2021:

We promote the economy of the rural areas in which our produc-
tion facilities are located: 

Prioritising the local population in our job offers.
Attending local job fairs.
Outsourcing services to local companies.

Core Team: Forum for cooperation between companies and ex-
perts in the sector to promote and innovate in the Polish fruit 
and vegetable sector. 

 Society
PRODUCTION

1.Sponsorship of sporting activities

2.Sector development

3.Local economic prosperity
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We sponsor different sports teams and activities, thus promoting 
physical activity and a healthy lifestyle:

We support the local economy where our central service facilities 
are located:

Attending local job fairs in Valencia and Sagunto.
Prioritising the local population in our recruitment processes.
Outsourcing external services to local companies.

We donate fruit and vegetables to different charities at our loca-
tions. In Spain, we have an ongoing partnership with the Banco de 
Alimentos (Food Bank) and Fundación Ayuda Una Familia (Help a 
Family Foundation), donating a total of 29,420 kg in 2021.

 Society
CORE SERVICES

1.Donations to charitable foundations

2.Sponsor of sporting activities

3.Local economic prosperity

29.420 kg
CHARITY DONATIONS

Puçol RunCancer Race

Puçol Cycling Team



14

At our DLS Poland Logistics Centre, we have been working with 
local foundations and charities, such as small NGOs or orphanages, 
continuously for the past 10 years. Specifically, we donated a total 
of 10,355 kg of fruit and vegetables in 2021.

We also boost the economy of the geographical areas where our 
Consolidation Centres are located:

Prioritising the local population in our job offers, whether tem-
porary and permanent.
Participating in job fairs in Hungary and Poland.
Outsourcing external services to local businesses.

 Society
CONSOLIDATION CENTERS

1.Local economic prosperity

2.Donations to charitable foundations

10.355 kg
CHARITY DONATIONS




